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AddLife introduction

= A leading independent player
mainly in the Nordic Life Science
market

" Markets and sells instruments,
ec]uipment, consumables and
related services mainly to the
healthcare sector in the Nordics

= 33 subsidiaries

= Labtech and Medtech

= Net sales SEK 2 060m o
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Our vision

AddLife strives to
Improve people’s lives
by being a leading and
value adding player
within Life Science

AddLife?




AddLife Markets

£

Net sales

- Key markets b

- Other markets/operations

() Production plant = Sweden = Finland = Denmark = Norway = Other markets
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Nordics is our home market

~45 BSEK
CAGR 2-3 %
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® One of the largest markets per capita
" Demographic trend

® Technical innovations and new treatment
methods

AddLife?
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= Strong organic growth and acquisitions
" Market leading positions in niche areas
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Customer offering

Products Advisory
services

Service

Trainings
and support

AddLife®




Two business areas
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An attractive employeer

600 Employees AddLife Academy

N

s | AddWomen
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AddLife Academy

Sales and Business MD/Sales

Step 1 & 2 | Bk Manager Training
Q) Addiife?

ACADEMY

participants

AddLife Vision ‘

and Philsophy marketing, finance

Special courses in




With strong core values

Simplicity Responsibility

Commitment

AddLife®




Decentralized organization with entrepreneurial
business acumen

Combine the small With the large
company’s... company’s...
Flexibility Resources

Personality “Small scale Network

business - large
scale wise”

Effectiveness Sustainability




Our strategies

1) Market leading (9 Operating 3 Acquisitions
positions mobility

o Flexible and agile
subsidiaries

e Toreach our financial goals

Market leaders in selected

niches
o AddLife continuously

searches for new Life
Science companies

o Niches with high Active ownership

knowledge & technology
content

e Includes moving, merging or
splitting subsidiaries to form
better combinations

e New products or access to
new markets

o Sustainable earnings
growth and profitability

o Strengthen the market
position




Financial goals

Profit

" Long term 15 percent yearly

= > 45 percent EBITA /WC

= 30-50 percent of profit after tax
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